
The Zesta Déjà Brew

Introduction

Tea is not just simply a drink, it is a story. A story of moments that unite us,

awaken memories and sometimes even bring us closer to our destinies. "The

Zesta Déjà Brew" tells a love tale where every cup of Zesta tea has a tremendous

significance in reuniting two souls again and again. The narrative on déjà vu and

repeated encounters makes the perfect match with Zesta’s brand promise that

goes beyond ordinary tea but provides a deluxe, hedonistic experience which

marks the delight for simple things in life.

Key Message

Zesta isn’t only about tea: it’s an affair where each sip brings with it

opportunities for self-indulgence, romance as well as enchanting twists of

possibilities. Moments of connection are catalyzed by Zesta tea when they

coincide with expressions of love or destiny that are told through the rich

sensuality only offered by this brand.

Emotional Residue

By the end of the ad, viewers should feel a warm sense of nostalgia mixed with

excitement and longing for love that will make them reflect on those special

moments in their own lives. This commercial aims to create feelings of stillness

tranquility indulgence as well as playful expectation through destiny unfolding

one cup at a time.

Intended Audience Behavior

The viewers should be encouraged to purchase Zesta Tea and recognize that

every cup of tea they drink could become a part of their own story. The

storytelling, on the other hand, elicits consumer experiences with Zesta that

strengthen the emotional bond with the brand. Consequently, it is possible for



the audience to join “My Zesta Story” movement making them more loyal to

Zesta.

Call to Action (CTA)

"What's your Zesta love story? We urge the audience to share their experience

with us and embrace the legacy of quality tea”. This CTA does not just compel

people to take in Zesta tea but brings them into an even greater community

comprising individuals who cherish high standards, ancestral pride and one

important moment established by this brand.

This structure ensures that the script delivers a compelling narrative while

staying true to Zesta’s brand values, creating a strong emotional connection

with the audience that encourages engagement and loyalty.

The Script

Title: "The Zesta Déjà Brew"

Open with a dramatic sound: A teacup shattering

Scene: A bustling café

Woman (shocked): "Oh no! I'm so sorry!"

Camera pans to reveal she's bumped into a man, spilling tea on him

Man (smiling): "Don't worry, it's just... wait."

Their eyes meet, both looking confused

Both simultaneously: "Haven't we met before?"

Freeze frame



Narrator: "What if your perfect match was right in front of you... again and

again?"

Quick montage: The same couple meeting in different scenarios, always

involving Zesta tea:

● At a train station, reaching for the same tea Pack

● In a bookstore, bumping into each other in the tea section

● At a park, sitting on the same bench with takeaway cups]

Narrator: "With Zesta, every cup is a chance at love..."

Back to the café

Woman: "This is impossible. How many times have we met?"

Man (puzzled): "I don't know, but it always involves this tea..."

He holds up a Zesta Pack

Suddenly, time seems to rewind rapidly

Twist: We're back at the start of the commercial

Woman: "Oh no! I'm so sorry!"

Man (with a spark of recognition): "Wait... this time, let me buy you a cup of

Zesta."

He produces two Zesta tea bags from his pocket

Woman (smiling): "I have a feeling this is the beginning of something special."

As they clink cups, sound effect: Magical 'ting'

The 'ting' causes the café to transform into a wedding scene, the couple at the

altar]

Narrator: "Zesta. Where every sip is destiny... brewed to perfection."



Zesta logo appears

Narrator: "What's your Zesta love story?"

This script:

● Opens with a hook (the sound of shattering china) to grab immediate

attention

● Uses the concept of repeated meetings and déjà vu to create intrigue

● Incorporates a montage of "missed connections" to build anticipation

● Employs a twist by rewinding time, giving the couple a chance to finally

connect

● Uses the "ting" sound as a magical transition to their future together

● Maintains a romantic and slightly whimsical tone that aligns with Zesta's

brand image

● Fits within a 30-second timeframe while telling a complete, engaging

story

● Ends with a call to action, encouraging viewers to consider their own

Zesta love story
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